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Abstract 
Naming cars in Romania involves motivated choices that result in 

patterns that have changed significantly after 1989. These mainly involve three 
onomastic categories: car brand names, personal car names and personalized 
registration numbers/plates.  

Personal car names have become more than unofficial personal names, 
attributed by car owners or members of their family, as they do not only 
individualise cars, but also indicate the privileged status and treatment of the 
vehicle and the type of relationship they develop as owners and/or drivers.  
In the contemporary world, registration numbers function as an institutional 
sign, a space for individual expression and an indication of an identity in 
motion, sometimes on the border between representation and regulation. Our 
paper aims to demonstrate that Romanian car registration numbers have 
become a cultural microtext in which personal biography, local identity and 
social symbolism intersect. From this perspective, they are no longer a simple 
administrative/official identification tool, but an alphanumeric code that can 
be analysed as a symbolic artifact loaded with information not only about the 

owner's geographical area and the legal status of the vehicle, but also about 

aspects of personal and national identity.  
Keywords: automotive denominative practices, brand car name, personal car 
name, vehicle registration plate 

  

1. The cultural significance of cars 
One of the technical means that ensures private human mobility 

and which, unlike three-four decades ago, is no longer an asset of a 
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privileged class is the road vehicle/automobile/motor car, or simply, 
car. Timidly but surely, cars have permeated our way of life and have 
become important family members, often bearing even personal 
(nick)names, in addition to the registration numbers that have 
undergone numerous changes over time.  

To the purpose of exploring the symbolic roles of cars, we may 
adapt a model presented for drinking practices in Social and Cultural 
Aspects of Drinking1 and project cars as: 

a. situation definers 
 Cars serve as labels used to define the nature of social situations 
and events involving the use of cars: company cars vs. 
personal/private cars, ceremonial cars such as limousines or 
funeral cars, etc. The practice of renting luxurious cars for life 
events (proms, weddings, anniversaries, etc.) enhances the 
importance of the event and projects an image of potency and 
success when someone can afford to use such cars. 

b. indicators of social status 
 The cars owned by someone may contribute to tagging them 
according to their projected status as being “high-brow” or “low 
class”. One of the most deceptive practices is to buy, lease or rent 
cars that are way beyond someone’s means to indicate a higher 
financial status than the real one. In this respect, in Romania, 
some people are willing to pay more on an expensive branded 
car than on anything else, only to prove that they are worthy and 
successful, even though this leads to their family being indebted 
for years; 
 
 

 
1 Social and Cultural Aspects of Drinking. A report to the European Commission, 
March 1998, Oxford: The Social Issues Research Centre, 
http://www.sirc.org/publik/social_drinking.pdf (retrieved October 2015). 
 

http://www.sirc.org/publik/social_drinking.pdf
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c. gender/age differentiators  
Some car models are stereotypically associated with some age or 
gender groups. The colours and shapes are also gender-oriented 
even by car makers and sellers who target a certain potential 
buyer. A less powerful car, accessorized by the manufacturer 
with a name with feminine resonances suvh as Renault "Zoe", 
Skoda "Fabia" is unlikely to be chosen by a male owner in the 
prime of life. 

d. statements of affiliation  
E.g. Institutional cars which bear all the official markings clearly 
indicate that the driver and the passengers are representatives 
of that institution, which entails some privileges and 
responsibilities (e.g. the case of police, army, diplomats, etc.).  
In another line of thought, the adoption of foreign cars for either 
public or private usage may be seen as a sign of embracing an 
“alien” culture just as national brands show promotion of 
national values. The poor automotive offer on Romanian roads 
during the communist years, when only brands such as Dacia, 
Lada, Trabant and, rarely, a Fiat were on the scene, is now a 
thing of the past. Our streets are now invaded by brands of the 
most diverse kind, and the car park has a cosmopolitan 
coloration. The snobbery of car owners is visible in the small 
number of domestic brands to the detriment of foreign ones. 
This is a contrast that is difficult to explain, given that the 
standard of living does not reflect these expensive preferences, 
despite statistics that demonstrate that Romanian brands have 
conquered even foreign markets. 
In Romanian popular folk, there is a saying that stereotypically 

underlines the importance of cars to men: “Femeia și mașina nu se 
împrumută.” (The car and the woman are not to lend.), which is a 
variation on an old proverb indicting that what ensures transportation 
is among man’s most valuable personal belongings/possessions: 
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„Pușca, calul și femeia nu se împrumută./ Trei lucruri nu se 
împrumută: calul, nevasta și pusca.” (A horse, a wife, and a sword may 
be shewed, but not lent.2). These days, this reference is avoided or used 
on a jocular note, because it involves the objectification of women. 

What is more, it is especially new cars (or newly owned cars) 
that are considered so valuable to the owner that they can get even 
“blessed”/ “sanctified” in a special Orthodox or Catholic religious 
ceremony, similar to the one for newly built houses.  

 
Figure 1. Vehicle blessing in Romania3 

 
As a matter of fact, this cultural practice is traditionally called in 

Romanian “sfințirea mașinii” (“car sanctification”) even by the 
members of the clergy, which is technically erroneous, as the car is not 
turned into something considered holy like other cult objects. Therefore, 
“vehicle blessing” is a more appropriate formulation for the religious 

 
2 https://romaniantranslator.uk/tools/. 
3 https://www.digi24.ro/stiri/externe/mapamond/bbc-la-cererea-soferilor-
preotii-ortodocsi-din-romania-oficiaza-slujbe-de-sfintire-a-masinilor-99661. 

https://romaniantranslator.uk/tools/
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ceremony that involves a priest or another clergy member blessing a car 
with holy water and saying a prayer for safety and protection. As 
enhanced by a Romanian priest engaged in this practice, this is not done 
at random, but according to all church regulations. 

“We bless cars just like we bless houses. Many of my 
friends, taxi drivers and those who work in the city, 
spend a good part of their lives in their cars. So, it is 
natural for them to have a blessing at work, as it were. 
The ordinance is strictly respected; there's no 
abracadabra or anything else.”4 
 

Reverend Séamus Hogan from St. Augustine’s Seminary in 
Scarborough also provided an explanation for this practice of blessing 
forms of transportation:  

“What the church wants to show people is life is sacred 
and there are so many beautiful things worth celebrating. 
I think that’s part of the point of blessing cars. I (always) 
emphasize that now that the car is blessed, it’s not just 
meant to be something you use for yourself. It’s 
something meant to be used for others: helping 
neighbours, driving courteously, being patient.”5 

 
4 Our translation of „Sfinţim maşinile aşa cum sfinţim şi casele. Foarte mulţi prieteni 
ai mei, taximetrişti şi cei care lucrează în oraş îşi duc o bună parte a vieţii în maşină, 
efectiv. Atunci e normal să aibă şi ei binecuvântare şi la locul de muncă, cum ar veni. 
Se face rânduiala, nu se face niciun abracadabra sau altceva”, 
https://www.mediafax.ro/social/preot-din-motru-la-sfintit-masinile-din-
gorj-se-face-randuiala-nu-se-face-niciun-abracadabra-sau-altceva-slujba-de-
binecuvantare-anuntata-pe-facebook-17001366. 

5 https://staugustines.on.ca/news/holy-
rollers#:~:text=The%20blessing%20is%20recited%2C%20and,are%20blessed%2
0with%20holy%20water. 

https://www.mediafax.ro/social/preot-din-motru-la-sfintit-masinile-din-gorj-se-face-randuiala-nu-se-face-niciun-abracadabra-sau-altceva-slujba-de-binecuvantare-anuntata-pe-facebook-17001366
https://www.mediafax.ro/social/preot-din-motru-la-sfintit-masinile-din-gorj-se-face-randuiala-nu-se-face-niciun-abracadabra-sau-altceva-slujba-de-binecuvantare-anuntata-pe-facebook-17001366
https://www.mediafax.ro/social/preot-din-motru-la-sfintit-masinile-din-gorj-se-face-randuiala-nu-se-face-niciun-abracadabra-sau-altceva-slujba-de-binecuvantare-anuntata-pe-facebook-17001366
https://staugustines.on.ca/news/holy-rollers#:~:text=The%20blessing%20is%20recited%2C%20and,are%20blessed%20with%20holy%20water
https://staugustines.on.ca/news/holy-rollers#:~:text=The%20blessing%20is%20recited%2C%20and,are%20blessed%20with%20holy%20water
https://staugustines.on.ca/news/holy-rollers#:~:text=The%20blessing%20is%20recited%2C%20and,are%20blessed%20with%20holy%20water
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Jamie S. Scott from the Department of Humanities at York University 
confirmed what we had already presumed in bringing historical 
evidence anchored in the Romanian tradition. 

“I speculate that the notion of blessing cars in the Roman 
Catholic Christian tradition has roots in the Middle Ages, 
when priests perhaps blessed earlier forms of transport 
— horses, ships — as part of the divine protection sought 
for pilgrims to the Holy Land venturing on long, perilous 
journeys across land and water through disease- and 
brigand-infested parts of Europe and the 
Mediterranean.” 

 
2. From institutional to personal car naming patterns 
2.1. Dacia car brand and model names 
The institutional naming acts concerning motorcars involve car 

brand names and model names. Both types are deliberately chosen, as a 
result of elaborate marketing strategies. 

A car brand name or "make," is the specific name of the company 
that manufactures and sells a vehicle. It is distinct from the vehicle's 
“model”, which is the specific product line or type of car produced by 
that brand, often evoking a sense of adventure and practicality. Both 
brand and model names represent a crucial part of a vehicle's identity, 
conveying the manufacturer's reputation, history, and values to 
consumers. As a matter of fact, these names not only identify, but also 
construct identity, transforming the vehicle into a bearer of cultural, 
affective and social meanings.  

We have chosen to illustrate these idea by bringing evidence about 
the best-known Romanian car brand – Dacia – which bears a name 
originating in Romanian geography, and a sense of utilitarian 
capability. It is one of the few cultural elements remaining from the 
communist period that was not contested after 1989, and even enjoyed 
real success on the international automotive market. It is named 
after Dacia, the Roman province inhabited by the Dacians who resided 
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in the area around the Carpathian Mountains. The first model of Dacia 
car was Dacia 1100, which began production in 1968. The most famed 
model before 1989 was Dacia 1310. The newest Dacia car model is 
the Dacia Bigster, which was introduced in 2025 and is a larger compact 
SUV.  

The evolution from number-based models, which were impersonal 
and not suggestive of the car characteristics, to the host of name-based 
models of Dacia selected purposefully by marketers marks the historical 
transition from communism to capitalism. The interest in ensuring an 
international clientele explains the preference for Italian/Spanish or 
English-sounding names: 

• Nova: signifies "new," a name suitable for a new, all-Romanian 
design from Dacia brand, despite being the first to use some 
Renault-sourced engines;  

• SuperNova: a play on the original name, "Nova," with "Super" 
indicating that it was an improved version, with new 
features. This also highlighted that it was the first Dacia model 
to be built after the Renault acquisition, incorporating new 
components; 

• Sandero: no obvious geographical or historical link; thought to 
evoke a sense of adventure, like traveling over sand dunes; 

• Duster: suggesting a sense of ruggedness, adventure, and the 
ability to travel over dusty roads (conveying the SUV's off-road 
aspirations); 

•  Logan: chosen to be accessible and easily pronounced by a wide 
range of markets. 

• Lodgy and Dokker: these former models had names derived from 
their functional purpose, with "Lodgy" suggesting lodging or 
accommodation and "Dokker" (derived from "dock") indicating 
a utility vehicle; 
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•  Jogger: released in 2022, this name was selected to appeal to 
families with active lifestyles. It suggests movement, energy, 
and a love of the outdoors; 

•  Spring: for Dacia's first electric vehicle, the name "Spring" was 
chosen to symbolize renewal, fresh beginnings, and a move 
toward an environmentally friendlier future; 

•  Bigster: newly released in 2025, this model has a name that 
implies a larger, more spacious SUV model. It follows the 
pattern of straightforward, descriptive names. 

 
2.2. Personal car names as “objects of affection” 

 As indicated so far, personal cars are liable to be treated as 
‘“objects of affection” in the sense attributed by Berger (2010: 117) of 
objects that play an important role in our everyday experience as 
consumers as they are “imbedded in our lives and reflect, in various 
ways, ideas we have about these objects and how they should look, how 
they should function, and the role they should play in our lives.” (Berger 
2010). 

The Romanians' attachment to things that they own is well-
known. The habit of giving names to objects and beings around them 
has intertwined in the case of cars with the need to respect certain 
norms. Catalan or Ducipal today carry their heroes in daily urban wars. 
If during the communist period, owning a personal car was not within 
everyone's reach, involving years of waiting to have access to this type 
of goods, in contemporary society the car market has been invaded by 
cars for all budgets. Therefore, the proliferation of affordable cars led to 
various naming patterns motivated by: 

• the desire of creating a personal bond: as car are constant 
companions used for daily commuting and road trips, giving 
them a name is a way of assigning them a distinct personality 
and projecting them as part of the family; 
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• the need to enhance feelings of safety and control: by 
humanizing an object, people feel a greater sense of control and 
trust toward it;  

• the urge to express personality: reflecting one’s humour, values, 
or interests. It can also match the car's perceived traits; 

• the effort of making communication easier: using personal 
names is often simpler than referencing the year, make, and 
model when a family owns several cars; 

• the influence of pop culture: numerous iconic cars from movies 
and television have well-known names, inspiring owners to 
name their own vehicles.  
Choosing a name for a personal car may be the result of a 

creative decision, often based on the colour, the personality, the model 
or the appearance of the vehicle. The naming patterns are diverse and 
often involve nicknaming to indicate personal associations and values. 
Some of the criteria according to which such nicknames are conferred 
involve the car’s (or the owner’s) personality or its colour:  e.g. „Bestia” 
(for an SUV or truck), „Tancul” (suggesting robustness), „Tornada” (for 
a fast and energetic car), „Bătrâna” or „Bunicuța” (for an old vehicle that 
proved faithful to the owner), „Jigodia” (for a car that repeatedly needs 
maintenance), „Piticul” (for a small car), „Roșcata” or “Rubina” (for a 
red car), „Umbra” sau „Negrusca” (for a black car). Some people prefer 
to give their cars unique and humorous nicknames. However, the most 
common practice is that of choosing a classic human name, preferably 
female (Eva, Didina – names of car owned in our family) or to use a name 
based on the car model “Lexie” for a Lexus or “Mitzy” for a 
Mitsubishi. Another clever method is to create a name from the letters 
or numbers on the license plate, especially if based on short forms of 
personal names (Leo, Vio etc.).  
 

2.3. Identity vs. alterity in personal car naming 
The expression of personal identity as reflected through vehicle 

registration numbers reinforces the connection between the vehicle 
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owner and their identity. The presence of a uniquely identified and 
easily recognizable car in a certain area discloses the location of the 
owner/driver who comes to assume this visibility. A concrete example 
of the transparency vs. opacity of such numbers and their liability of 
serving as personal identity markers is presented in Figure 2, which 
shows two car models owned in our family. When looking at the photo, 
most people can see a burgundy red Renault (Clio Evo) with the unique 
Romanian license plate BC33ANM and a navy-blue Dacia (Sandero) 
with the license plate NT57CIP.  

What we see, to the left, is Eva, our family car registered on 
Nadia-Nicoleta Morarasu’s name, with a plate based on initialisms – 
first letters of our names: ANM – Adelin, Nadia, Morarasu. We felt that 
ANM was more inclusive than NAD, which was part of the number 
chosen for the first car we owned. To the right lies Săndel, my parents’ 
family car, registered on my father’s name, but with a plate comprising 
my brother’s pet name (CIP from Ciprian). Both Eva and Sandel originate 
in the model names – Renault Clio Evo, respectively Dacia Sandero, but 
we are the only ones in the family to call them with those personal 
names. Eva is motivated by the fact that we did not like the idea of a 
masculine-sounding name (Clio Evo) for a car owned by a woman and 
having a more feminine shape, while Săndel is an affectionate 
diminutive name.   
 

 
Figure 2. Samples of personal car models 
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3. Vehicle registration plates as “identity-shaping objects” 
3.1. Brief history of registration plates in Romania 
According to the website of the General Directorate of Driving 

Licenses and Registrations6, the first legal regulation regarding public 
road traffic in Romania dates back to 1859 when, for Bucharest, the 
"Ordinance for the Regulation of Carriages in Bucharest" was drafted, 
remaining in force until 1868 when a new "Regulation for Market 
Carriages and Bucharest" was voted on. In 1886, the "Regulation on 
Cabs and Their Circulation in the City of Focsani" was adopted in 
Focsani. In 1906, the "Regulation of the Traffic and Circulation Police on 
Public Roads" was published, and in 1907 the first exams for obtaining 
a driving license were organised. Only in 1921 would the circulation of 
motor vehicles be legislated through the Law on the Circulation of 
Motor Vehicles. In 1966, Decree No. 328 of April 22 was adopted, and 
all the amendments that would be made until 1984 would refer to this 
normative act. 

Registration plates were first issued at the beginning of the last 
century and because the number of cars circulating on the country's 
streets was extremely small, there was no need for the city or region 
code to be inscribed on the plates until 1908 when it seems that their 
standardization was required by the growing number. Things will take 
on a different dynamics from 1966 when a new Road Code is 
established, imposed by the "explosion" of the number of cars, which 
imposed new regulations. The new plates were initially issued in the 
format: two digits (prefix), followed by two letters (region/county) and 
numbers (suffix up to 5 digits). The letters designated the administrative 
regions until 1968, and after that, the abbreviation of the county. 
Following the 1968 administrative-territorial reorganisation of the 
counties of Romania, new codes were introduced, some quite different 

 
6 https://dgpci.mai.gov.ro/#gsc.tab=0. 

https://dgpci.mai.gov.ro/#gsc.tab=0
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from the old abbreviation of region. These generally represented the 
same counties as those used today, with slight differences.  

An interesting development was the unofficial connection 
between the license plate and the social status of the car owner. 
"Important" owners/users (i.e. those belonging to the upper levels of 
the Communist Party, dignitaries, high-ranking officials of the Army or 
the Ministry of the Interior, etc.) generally used the code 1, then the 
county, then only three digits, compared to the four that a simple citizen 
could have7. 

At present, the numbers and letters on standard license plates are 
randomly assigned by the Directorate of Driving Licenses and Vehicle 
Registration unless a personalisation fee is paid, which is limited to the 
possibility of choosing the numbers and group of letters, provided that 
this combination is not already assigned. The current administrative 
practice of providing vehicle registration numbers in Romania means 
that each registration number typically combines three sets of data:  

1. County code – used to identify the county of registration. 
Bucharest uses the single letter "B“, while the other counties use 
a two-letter code, such as "AB" for Alba or "AR" for Arad. 

2. Numbers: Bucharest: two- or three-digit number; Other 
counties: two-digit number. 

3. Letters: A group of three letters at the end. The combinations "I" 
or "O" (III or OOO) are not used in the three-letter code to avoid 
confusion with the numbers "1" and "0" and the letter "Q" is 
never used. Obscene combinations or those repeatedly used by 
citizens (BOT, BOY, etc.) are blocked. 

Diplomatic, official and service plates still differ from standard 
registration plates for privately owned cars, but they are standardized 
and not our current concern.  

 
7 https://fabricadenumere.ro/istoria-numerelor-de-inmatriculare-in-
romania/. 

https://fabricadenumere.ro/istoria-numerelor-de-inmatriculare-in-romania/
https://fabricadenumere.ro/istoria-numerelor-de-inmatriculare-in-romania/
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Figure 3. Samples of vehicle registration numbers8 
 
 Vehicle registration numbers serve the purpose of unique 
identification (allowing authorities to identify a vehicle and its owner), 
traceability (establishing a link between a vehicle and its owner or 
keeper, which is critical for law enforcement in case of an accident or 
crime) and administrative tasks (complying with a legal requirement 
and using it for official transactions).  

The registration number can be interpreted through Ferdinand 
de Saussure's theory of signs as a compound sign comprising the 
denoted (the alphanumeric code of the car), which is doubled by social 
and cultural connotations. Barthes considers that today's cars are almost 
“the exact equivalent of the great Gothic cathedrals, the supreme 
creation of an era, conceived with passion by unknown artists and 
consumed in image, if not in use, by an entire population that 
appropriates them as a purely magical object” (Barthes 1957: 88). 
 
3.2. Research on the criteria for personalised registration numbers in 
Romania 
 Throughout our research, we administered an online semi-
structured questionnaire in which respondents were asked to share 
aspects related to the criteria for choosing a personalised license plate. 
This research tool was managed through Google Forms via Whatsapp 

 
8 
https://ro.wikipedia.org/wiki/Numerele_de_înmatriculare_auto_în_Român
ia. 

https://ro.wikipedia.org/wiki/Numerele_de_înmatriculare_auto_în_România
https://ro.wikipedia.org/wiki/Numerele_de_înmatriculare_auto_în_România
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and Messenger, from September 23rd to October 15th9. The types of 
questions according to form were closed-ended questions (3 multiple 
choice and checkboxes) and open-ended questions (1 short answer). Out 
of 9 questions, 5 were identification questions (referring to personal 
information such as age range, gender, country of residence, education 
level (the most recent study level completed) and employment status. 
 The research group consisted of a relatively homogeneous 
group of 118 participants, all of them being Romanian respondents, 
more than 95% residents of Romania, more than 80% with a higher level 
of education and 96,6% currently car owners.  
 

 
 As seen from the figure above, some of the respondents had 
more than one car registered on their names. 
 To ensure the anonymity of the respondents and the 
confidentiality of data processing (as promised), we did not ask the 
respondents to provide any contact details and did not collect their e-
mails. The reason for administering the questionnaire in Romanian 
language to a restricted population sample was the desire to have a 

 
9 The conception and the administration of the questionnaire was facilitated 
by Viorel Robu, and Rareș-Andrei Drugă to whom we are grateful for their 
support. 



Exploring the Significance … 

21 
Cultural Perspectives 30/2025 

 

 

higher degree of participation in relation to the number of requests 
addressed. 
  

3.3. Results. Decoding personalised car numbers 
 The main item in the questionnaire that we administered aimed 
at confirming the main criteria according to which personalised 
registration numbers are chosen. 

 
Figure 4. Graphic representation of responses to question 8 

 
Criteria for choosing 
registration numbers 

Number of 
respondents 

Percentage of 
respondents 

First/last names of family 
members (ex.: ABC = Ana-
Bogdan-Cristian) 

65 55.1% 

I have never used the option to 
personalise the license plate of 
my personal vehicle 

27 22.9% 

Emotional connections – short 
names of children or pets (ex.: 
LEO, REX, JON etc.) 

7 5.9% 
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Criteria for choosing 
registration numbers 

Number of 
respondents 

Percentage of 
respondents 

References to hobbies or 
professions (ex.: DJX, MED, 
LAW, RUN, FIT etc.) 

5 4.2% 

The impression left in traffic / car 
"personality"  

5 4.2% 

Three-letter words that have 
meaning in English (ex.: DAD, 
MOM, PET etc.) 

3 2.5% 

Easily retainable and 
pronounceable combinations 
(ex.: CAB, BOB, DEF etc.) 

3 2.5% 

Social symbols or status 
references (ex.: VIP, BIZ, TOP, 
LUX, BOS, etc.) 

1 0.8% 

Messages with 
spiritual/motivational meaning 
(ex.: GOD, YES, TRY, YIN etc.) 

1 0.8% 

Vulgar, negative or 
inappropriate combinations (ex.: 
SEX, GAY etc.) 

1 0.8% 

Table 1. Criteria for choosing personalised registration numbers 

 
As observed from our research, registration numbers can be an 

indicator of social positioning and a regulatory sign with strong 
personal accents. The most numerous preferential numbers are 
represented by initialisms and acronyms, both abbreviations formed 
from the first letters of words, which differ in pronunciation: acronyms 
are pronounced as one word (e.g. VIO), while initialisms are 
pronounced letter by letter (e.g. ANM). The meanings of such numbers 
transcend the mere denotation resulting from the combination of 
numbers and letters, as they can connote: 

1. Attachment to family values expressed through:  
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a) initialisms or acronyms of the family members: E.g. CEO - 
Carina, Eric, Otilia; AMO (Alis/Adi Mocanu (first names of 
spouses + family name), CIP (from Ciprian), JIP (first name of 
mother+family name+daughter`s name); AIN (first names of 
spouses-Andrei+Ioana +initial of dog`s name, Nolan); 
b) alphanumeric combinations of dates of birth of some of the 
family members, important dates in the family life combined 
with the owners’ or their children's initials, motivated by the fact 
that choosing an alphanumeric code is a challenge and an 
opportunity for strong self-assessment and disclosure. 
E.g. 71 DRG, year of birth of one of the spouses plus the family 
names; 11 SEC, wedding day and the first 3 letters of the family; 
79 MPM combination that uses the names of family members 
and the year of birth: 79 – mother’s birth year; the combination 
of letters is made up of the initials of the mother and the 
children, all three beginning with the letter M, while the middle 
letter is the initial letter in the family name. 

2. (Excessive) religiosity, invocation of divine grace through the 
saints chosen as protectors of the family.  
E.g. The current public space is “invaded” by numbers with a 
religious component such as SFG (Saint George), SFI (Saint Irina 
or Saint John), SFN (Saint Nectarie), SFA (Saint Ana), etc., 
without the owners being necessarily members of the clergy; 
 

 
Figure 5. Sample of car registration number with religious component 
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3. The intention of anonymising the owners and yet projecting 

their feeling cool and distinguished through alphanumeric 

combinations of letters from the end of the alphabet (W, X, Z) 

and which cannot be associated with Romanian names: BC23 

XKW; BC20WKX, BC23WKX – registrations numbers of 

members of the same family, where the numbers encode birth 

dates (February 20th and March 23rd); 

 
Figure 4. Samples of family registration numbers 

 

4. Lack of knowledge of English, which can generate in Romanian 
unfortunate combinations that convey a message that is not 
desirable. 
E.g. the name combination DIE, the result of a personalised 
number from the family name (Druga) and the spouses' first 
names (Ioan and Eugenia). If the owners, elderly people who do 
not know what „die” means in English, had been explained this 
at the time of choosing the number, they might have opted for 
another combination. 

5. some car owner’s dream of purchasing a certain brand/model 

finds fulfilment in the registration number: B585ARK (Renault 

Arkana), BC12SUZ (Suzuki), BC45CLI (Renault Clio), BC08SKO 

(Škoda), BC19TOY (Toyota);  
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6. The owner's hobby or profession becomes a social marker when it 

is included in the alphanumeric code of the license plate. It is an 

element of personal pride transferred to the car, which thus 

sends a signal to those around it. Professions such as doctor or 

lawyer can easily be decrypted in numbers such as: MED, LEX, 

MJR (Ministry of Justice), DSP (Directorate of Public Health) or 

DNA (General Anticorruption Directorate). Such numbers not 

only reflect the profession, but also become slightly intimidating 

for road users, especially when they are also carried by powerful 

cars with famous brand names such as AUDI, BMW or TESLA. 

   
Figure 5. Samples of car registration number with professional 

component 

The car and its name are labels used to define the nature of social 
situations and events involving car owners. Holding an administrative 
position turns into a label with social implications in license plates such 
as: VNSEF („șef” in Romanian is the equivalent of ‘boss » in English) or 
DGA (general administrative director). 

The time spent behind the wheel on the streets of large and small 
cities in Romania is an opportunity for "socialization", and license plates 
arouse the interest of the participants. 55.1% of the respondents to the 
questionnaire stated that they used details of first names or surnames in 
the alphanumeric combination, resulting in structures whose meaning 
is not difficult to decipher: RLK (Raluca), SYM (Simona), LAV (Lavinia), 
RUX (Ruxandra), MRN (Miruna), RZW (Răzvan), LIV (Liviu or Livia), 
VIO (Violeta or Viorica) and only 22.9% stated that they had never used 
the option to personalise the registration number of their personal 
vehicle, either for financial reasons (it involves an additional cost) or 
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because they did not want to be “recognized” in traffic and thus left it 
to chance: ZJX, SXR. 

As social beings, humans send signals to those around them in 
the most unconventional ways, and the license plate number 
contributes greatly to this. To a traffic participant who does not know 
English, a combination like WLD means nothing. On the other hand, to 
those who know it, this explicitly “tells” that the owner of the car is 
“wild, temperamental”, just as LDY can signal that the person driving 
the car is a “lady” in traffic. 
 
Conclusions 

Based on quantitative and qualitative research methods, we 
approached both personal and brand car names from a socioonomastic 
and cultural perspective. Our study confirmed that the most numerous 
preferential car numbers are represented by initialisms and acronyms, 
both abbreviations formed from the first letters of words, which differ 
in pronunciation. To establish the cultural significance of such “identity-
shaping objects”, we need to consider “the social actors in specific 
contexts and observe their discourses modelled on social practices” 
(Berger, 2010). 

Car brand names such as Dacia constitute an essential element of the 
vehicle's identity, functioning as a distinctive sign that concentrates the 
manufacturer's reputation, its industrial history and the values 
transmitted to consumers. Beyond its commercial function, the brand 
name activates symbolic and cultural registers, becoming a landmark in 
the collective imagination.  

Car registration numbers, in their turn, represent a cultural 
microtext in which personal biography, local identity and social 
symbolism intersect. They represent an alphanumeric code that can be 
analysed as a symbolic artifact loaded with information not only about 
the owner's geographical area and the legal status of the vehicle, but 
also about aspects of personal and national identity.  
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